
MEDIA STUDIES LEARNING JOURNEY

Media is one of the most popular options because it is an exciting and topical 
subject, with opportunities to work in both theoretical and practical contexts. 

Many of our students are looking to take Media at University and pursue a 
career in one of the wide range of media industries. In KS5, there is a choice of 

either an A-Level or BTEC course, with some opting to take both if they are 
really passionate about the subject!
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Media
Language 

Exploring the 
companies and 

organisations that 
are involved in 

media production 
and the impact 

they have

Exploring how media 
products are 

constructed to impact 
on their audiences

Analysing how the 
media represents 

people, places & ideas

Analysing magazines aimed at di�erent 
target audiences; comparing historical 

and modern radio; comparing 
mainstream and independent music 

videos

Comparing two television crime 
dramas from di�erent cultural 

contexts; comparing mainstream 
and independent magazines

Comparing digital media 
products targeted at 
di�erent audiences; 

comparing historical & 
modern advertisements

Developing understanding of the 
complex relationship between the 

media and audiences and the 
institutional context of media 

Comparing newspaper 
reporting in two di�erent 

newspapers; investigating the 
�lm industry (mainstream vs. 

independent �lm)

Comparing radio 
products from di�erent 

historical contexts

Comparing video games 
from di�erent historical 

contexts; comparing music 
videos from di�erent 
historical and cultural 

contexts

Developing understanding 
of the conventions of media 

products & the way they 
represent people, places & 

ideas

Students will produce 
two linked practical 

pieces of coursework 
(NEA) in response to one 
of the briefs provided by 

the exam board

Exploring a wide range of 
media theorists and debating 
the relevance  & value of their 

theories

Comparing two UK 
newspapers, exploring 

their political & economic 
contexts

Exploring institutional 
contexts within the �lm 

industry (mainstream vs. 
independent)

Comparing historical 
& modern television 

programmes; 
analysing a range of 

advertisements

Creating a variety of media 
products to develop practical 

skills

Investigating the 
ways in which media 

target di�erent 
audiences & the 

power relationship 
between media & 

audiences

Students will produce a 
piece of coursework 
(NEA) in response to 
one of the practical 

briefs provided by the 
exam board

Investigating an 
example of a 

YouTuber/in�uencer in 
digital media

RepresentationsAudiences

Industries

Practical 
Tasks

Practical 
Coursework 

(NEA) 

CSPs – 
Television and 
Advertising & 

Marketing

CSPs – Online, 
Social & 

Participatory 
Media & 

Video Games

CSPs – 
Newspapers  

& Film

CSPs – 
Magazines, 

Radio & Music 
Video

Media 
Language & 

Representation

Practical 
Coursework 

(NEA)

CSPs - 
Newspapers

CSPs - Radio

CSPs - Film

Media 
Theorists

CSPs – Online, 
Social & 

Participatory 
Media &

Advertising

Audiences & 
Industries

CSPs – 
Television & 
Magazines

CSPs – Video 
Games and 

Music Videos

What you will learn in Year 13
In Year 13, students will deepen their understanding of media theory and 

apply it to a wide range of Close Study Products, provided by the exam 
board.

Students will produce two linked practical outcomes for their coursework 
(NEA), demonstrating their theoretical understanding in a production 

context.

What you will learn in         
Year 12

In Year 12, students will develop 
their understanding of the 

theoretical framework (media 
language, representations, 

audiences and industries) and 
apply it to a wide range of Close 

Study Products (CSPs) provided by 
the exam board.

Students will develop their practical 
skills, producing a wide variety of 

their own media products, 
including a group video project 
intended for entry to the Media 

Oscars.

What you will learn in Year 11
In Year 11, students will apply their understanding of the 
theoretical framework (media language, representations, 
audiences and industries) to a wide range of Close Study 

Products (CSPs) provided by the exam board.
Students will produce a piece of practical coursework that 

demonstrates their understanding of the theoretical 
framework in a production context.

What you will learn in year 
10

In Year 10, students will be 
introduced to the four key 
concepts in media – media 
language, representations, 

audiences and industries. This 
will provide a theoretical 
framework for analysing 

media products. 
Students will learn a range of 
practical skills, producing a 

wide variety of their own 
media products both 

individually and in groups.

Assessing understanding of 
media theories & exam 

products (CSPs)

END OF YEAR EXAM

PAPERS 1 & 2
Two exam papers which assess 
students’ understanding of the 

CSPs, topics and theories 
covered throughout the GCSE 

Media course

GCSE EXAMS

Assessing 
understanding of 
media theories & 

exam products 
(CSPs)

END OF YEAR EXAM

PAPERS 1 & 2
Two exam papers which 

assess students’ 
understanding of the CSPs, 
topics & theories covered 
throughout the A-Level 

Media course

A-LEVEL EXAM

CLICK ON ANY YEAR BUTTONS TO TAKE YOU TO AN 
IN-DEPTH LEARNING JOURNEY FOR THAT YEAR

https://www.gms.bucks.sch.uk/wp-content/uploads/2022/04/MEDIA-Year-10-13-LL.pdf#page=4
https://www.gms.bucks.sch.uk/wp-content/uploads/2022/04/MEDIA-Year-10-13-LL.pdf#page=3
https://www.gms.bucks.sch.uk/wp-content/uploads/2022/04/MEDIA-Year-10-13-LL.pdf#page=2
https://www.gms.bucks.sch.uk/wp-content/uploads/2022/04/MEDIA-Year-10-13-LL.pdf#page=1



